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Growing with media 
 
 




First of all, we would like to welcome everyone to the International Conference on Media Studies 2017. 
This years ICMS 2017 will be addressed comprehensively from the media to social perspectives, aiming at 
presenting, discussing and disseminating current developments, new approaches, new tools and practical 
solutions for the media landscape. The conference is targeted to an academic audience (lecturers, 
researchers and students) and practitioners (media buyer, press and media managers from diverse media 
organizations). 
 
To introduce the emerging developments of media. Growing with media is essential for every individual. 
Issues will be presented and discussed in this 360 degrees of media growth. 
 
 To introduce the importance of media in 360 degrees; 
 To deliberate on the challenges or difficulties associated with the media; 
 To discuss success factors of media; 
 To discuss the future trends of media in 360 degrees; 




ICMS 2017 seeks high-quality contributions on media academics and practitioners, including theoretical 
foundations, innovative practices, case studies, experiences, among others. 
 
 
We would like to extend our gratitude for the overwhelming response from UUM and Universitas 
Sebelasmaret (UNS), Neville Wadia Institute Of Management Studies And Research, Bansomdejchaopraya 
Rajabhat University, Hatyai University and Suryadatta Group of Institutes. 
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ABSTRACT. As known, Social Media is part of new media era has been very utterly attached 
to our live in this media convergent era. Most of people from different of age to the elders all 
across the globe has used social media as a dairy needs. We also seen communication 
campaigne in social media, one of those is breast feeding campaign by Indonesian Breast 
Feeding Mom (AIMI). This is a community organization who educates Indonesian woman to 
actively and enthutiasticly do this breast feeding for atleast for the first 6 month of the birth. 
AIMI was born from those who concerned about the lack of government attention to the matter, 
and the same thing also comes from the society in general and the private sector, though we 
know breast feeding is vital base to create a great nation. AIMI does a very massive campaign 
through twitter. Today, @aimi_asi has thousands of followers, and leads to form another breast 
feeding community but this time is for the father to support the mother; @ID_ayahASI (father 
who concern about breast feeding) was formed as a total support form the husband to his wife 
in breast feeding.The positive respons of the society has become a very interesting subject to 
be analyzed through social learning perspective theory of Albert Bandura (1986). The point of 
this theory is modeling. This paper will show you how AIMI successfully carrying out its 
mission by implementing a five health campaign strategy in new media. Observational learning 
finally result in behavior memprodukasi various interesting information mothers (follower 
@aimi_asi) and simultaneously mermotivasi follower to repeat that behavior through 
interaction in social networks new media as a hallmark of technological determinism. 
 








Mother’s Milk (ASI) is a right that must be accepted by every newborn child until he reaches a 
minimum of 6 months of birth received sufficient intake with breast milk alone. But it turns out 
the fact that many infants who can not get right to the full breastfeeding from his mother because 
of several factors, mainly because of the motivational factors for breast-feeding mothers are 
less due to busyness and health problems.  
Of course, very unfortunate if the baby finally getting formula intake in its development. 
In addition, there are many mothers who do not know that breastfeeding not only have short-
term benefits, but also the long-term for the baby. Breastfeeding is very important for physical 
and mental health of the mother. 
 
Various advantages of breastfeeding is that today many disseminated by various groups 
concerned with breastfeeding for infants. No wonder the campaign more intensively promoted 
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only through the print media, as well as directly elektronilk, but now has a lot of advantage of 
social media over the Internet (new media).  
As known, the era of convergence is faced today led to the merging of 
telecommunications services, information technology, and broadcasting. An integration of the 
increased digitization, content of different types (data, audio, voice, video) is placed in a similar 
format and transmitted continuously through the variation of technology (computers, mobile 
phones, television) so multiple products simultaneously under one product with all its 
advantages , has caused many implications in human social life. Changes in lifestyle, career, 
business, culture and so present in the joints of life today that is not found and developed 
previously.  
People who care with exclusive breastfeeding one of which is the Nursing Mothers 
Association of Indonesia (AIMI), which is a nonprofit organization based breastfeeding peer 
group with the aim of improving knowledge, information about breastfeeding and the 
percentage of mothers breastfeeding in Indonesia. AIMI is currently located at Jl. RS Fatmawati 
39, Kebayoran Baru, South Jakarta.  
For AIMI social media is believed to help the campaign to breastfeed for almost all 
people, especially mothers in Indonesia are active users of social media such as facebook, 
twitter, instagram, path and so forth. Submission of information through social media is seen to 
give effect in the form of motivation / interest of a mother to breastfeed her baby.  
Thought AIMI to capitalize on social media in campaigning activities pemeberian 
program of exclusive breastfeeding for infants fueled by a passion for raising figures for infant 
health and intelligence. Through social media variety of information about breastfeeding and 
permasalahnnya will be faster deployed in wide range, especially for mothers in Indonesia who 
may still very rarely get valuable information about breastfeeding.  
Of course, this effort is the result of a process of social learning as Albert Bandura states 
in the formulation of social learning theory that the learning process in humans is intended to 
apply themselves well in life. Human behavior is not purely automatic efleks and stimulus (S-
R bond), but also due to the reactions that occur as a result of interaction between the 
environment and human cognitive schema itself. (Shah, 2005).  
Indonesia as a potential population of Internet users, who accessed social media, and 
mobile smartphone users as well as the largest in Asia make ASIMI make social media as an 
additional channel for effective public communication by means of communicative and 
informative. This means that humans can not break away from its dependence on technology 
so that the presence of technology can transform human culture. As revealed by Marshall 
McLuhan in the theory of technological determinism that: "We shape the equipment to 
communicate and eventually the equipment to communicate that we use it to form or influence 
our own lives". (Nurudin: 2012)  
Social Media is an online media, with users able to easily participate, share and create 
contents include blogs, social networks, wikis, forums and virtual worlds. Blogs, social 
networking and wiki is a form of social media that is most commonly used by people around 
the world.  
Social Media is an online media that supports social interaction and using web-based 
technology that transforms communication into interactive dialogue through direct response 
and comments can be seen by the account owner who wrote the social media / disseminate 
information. Andreas Kaplan and Michael Haenlein define social media as "a group of Internet-
based applications that build on the ideological and Web 2.0 technologies, and that enable the 
creation and exchange of user-generated content"4.  
Social media offers the ease of capture and develop introductions and friendships 
become attractive for application associated with the activity of dissemination of information 
about breastfeeding and breastfeeding. Social networking is social media such as twitter been 
AIMI as a forum to contribute and get feedback openly in a short time and infinite. One of the 
advantages twitter selected by AIMI in campaigning for breastfeeding program is chirp 
restriction status updates on twitter facilitation of only 140 characters, so the information will  
 
 http://repository.usu.ac.id/bitstream/123456789/42287/4/ChapterII.pdf  
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be shorter and easier to read, update faster timeline, and friendship is not limited. Collaboration 
and social learning theory of technological determinism in analyzing case by AIMI health 
campaigns through social media twitter, linked to "How AIMI strategy to provide 
information to its members in order to campaign for exclusive breastfeeding program 
through twitter" be an interesting thing to study.  
Thus, this study aims to describe the process of providing information about 
breastfeeding, breastfeeding and the problems faced by many mothers in Indonesia by AIMI 
through twitter as a form of social learning. 
 
1.2 Theoretical Study 
 
This study uses Social Learning Theory (Social Learning Theory) of Albert Bandura and 
Technological determinism theories of Marshall McLuhan as a research base that will be 
associated with the movement of breastfeeding campaign through social media  
Social learning theory known as the theory of observational learning, 'learning 
observational / observations'. Bandura looked at human behavior is not purely automatic efleks 
and stimulus (S-R bond), but also due to the reactions that occur as a result of interaction 
between the environment and human cognitive schema itself (Shah, 2005).  
Based on the observations of others-social phenomena-the viewpoint taken by Bandura 
is often called social cognition approach of learning (Bandura, 1999.2004 cit  
Feldman, 2012). Bandura says that observational learning includes four elements of attention 
(attention), storing information or impression (retention), result in behavior (production) and 
motivated to repeat the behavior. 
 
While the theory of determination technology has the basic idea that the changes 
that occur in a variety of ways to communicate will shape human existence itself anyway. 
Technology shaping how people think, behave in society, and the technology ultimately leads 
people to move from one century to century technology other technology.  
Mc Luhan think that our culture is shaped by how we communicate. At least there are 
a few steps worth listening to, namely: 1. inventions in communication technology led to 
changes in culture, 2. changes in the types of communication ultimately shaping human life,  
 as Mc Luhan said "We shape the equipment to communicate and ultimately equipment to 
communicate that we use it to form or influence our own lives ".  
We learn, feel, and think about what we will do for the received message 
communication technologies provide for it. That is, the communication technology to provide 
messaging and form our own behavior. What is given of the media will get into the feeling of 
every individual and affect our daily lives. Furthermore, he will use it again and again and again. 
Mc Luhan concluded that the medium is the message itself. Media is a tool to strengthen and 
expand the functionality and human feelings. (Nurudin: 2012)  
Social media is a product resulting from the digitization technology through new media, 
namely the Internet. Digitalization is an effort to overcome the limitations and inefficiencies in 
broadcasting (Harry, 2014: 3). Hardware-based digital technology evoke mass production 
which will then reduce the cost of production. So now in a digital human grip tech devices 
capable of surfing the global access to information and creating a variety of network 
interactions.  
Health communication is a study of learning how to use communication strategies to 
disseminate health information that may affect individuals and communities so that they can 
make informed decisions related to health management.5 The scope of health communication 
includes disease prevention, health promotion, and health policy.6  
Social media presence that brings about changes in consumption culture media in 
society, as well as the demands on the improvement of public health issues tertutama of the  
right baby to get exclusive breastfeeding, make AIMI participated use in the context of  
 
 https://nursyaifahhaslim.wordpress.com/2013/11/11/komunikasi-kesehatan/  
 Alo, Lilliweri.2008. Dasar – Dasar Komunikasi Kesehatan. Yogyakarta: PustakaPelajar.  
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campaign health communication about breastfeeding and breastfeeding to the community / 




2 RESEARCH METHOD 
 
The paradigm of this research is postpositivis with a qualitative approach, based on the 
consideration of the purpose of research (exploratory description) and also because the 
researchers wanted to know in detail about the strategy of the campaign carried out by ASI 
AIMI through social media. 
The method used in this research is a case study.  
The method used in this case is the intrinsic case study on the grounds that the research 
done to understand fully the case without having intended to produce concepts / theories or no 
attempt to generalize (Poerwandari, 2001: 65).  
Data were collected by interviewing the AIMI activists who are still active as well as with 
the study of literature either through the original literature and online, publications and  
so forth Data analysis was done by way of interpretation through the provision of meaning, by 
basing the statements of informants. 
 
To avoid subjectivity researchers, the analysis will be done based on the viewpoint of 
the informant. Data is presented in narrative form descriptive and systematically arranged based 
on the process and the sequence of events to facilitate understanding. 
 
3 RESULTS AND DISCUSSION 
 
Health campaign for breastfeeding program conducted by the Nursing Mothers Association of 
Indonesia (AIMI) through social media twitter showed positive results with the number of 
followers that has amounted to 95 213 followers. AIMI twitter account is @aimi_asi and 
contains pink logo with a blue stripe roadside picture of a mother breastfeeding her baby. The 
pink color in the logo signifies the love of a mother to her child through breastfeeding provides 












Figure 1: AIMI’s Brand 
 
AIMI’s twitter still active post the writings and drawings of various information about 
breastfeeding, breast milk donor, a variety of activities infromasi AIMI members from different 
regions, consulting and various experiences. Joined together AIMI will give mothers a lot of 
convenience associated with breastfeeding.  
Breastfeeding initiative to establish an Association of Indonesia (AIMI) was originally 
born with concern over the lack of support from the government, public and private institutions 
to breastfeeding. In fact, breast milk is a good start to the national generation of quality.  
This non-profit organization facilitating lactation counseling, education classes are also 
held seminars, visits and hospital visit home visit during delivery and many others. AIMI 
formation is based on concern for some mothers who are well aware that breastfeeding is 
important for babies especially for 6 months atai commonly known as exclusive  
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breastfeeding. Not only that, AIMI also promoting breastfeeding for 2 years after exclusive 
breastfeeding.  
AIMI feel called to care in the success of the Indonesian government health programs 
since 2012 passed Regulation No. 33 on exclusive breastfeeding. Moreover, the tendency shows 
that the number of women who choose not to breastfeed for various reasons has increased. It is 
unfortunate because breastfeeding is good in tackling malnutrition is also the infant mortality 
rate under the age of 28 days is rife, especially in developing countries, including Indonesia. 
Through twitter account also AIMI can always communicate the vision and mission of  
AIMI with direct reference to the official website at www.aimi-asi.org. Vision AIMI namely:  
 To increase the percentage figures breastfeeding mothers in Indonesia; (2) To raise the 
percentage of breastfed infants exclusively in Indonesia; (3) For every mother in Indonesia has 
sufficient knowledge and enough information about the importance of breastfeeding to their 
babies; (4) For every mother in Indonesia get full support to breastfeed exclusively for 6 months 
and continue until 2 years or more; (5) That the Government, companies and other third parties 
are well aware of the importance of breastfeeding with the full support of breastfeeding to 
infants in Indonesia; (6) In order for the public to get information and knowledge about 
breastfeeding, and provide support in order to succeed in breastfeeding for babies Indonesia.  
Sixth vision is then executed with the mission continues to be pursued through social 
media twitter @aimi_asi namely by: (1) Providing information, knowledge and support to 
mothers to breastfeed exclusively for 6 months and continue until 2 years or more; (2) To enter 
for the government, corporate and private institutions so that they know the importance of 
breastfeeding, with the aim that these parties can provide support for the success of breast-
feeding; (3) Provide environmental education to the public about the importance of 
breastfeeding to constantly provide the knowledge and the latest information on breastfeeding 
and (5) Socializing the risk of formula feeding to infants younger than 2 years.  
The mission is implemented in several campaign strategies AIMI observed on twitter 
@aimi_asi such as: account @aimi_asi always regular and active post various things related to 
breastfeeding and permasalahnnya; actively open sharing and reply to the comments of the 
follower who asked about exclusive breastfeeding and breastfeeding; Active upload poster / 
announcement about the different activities in different regions AIMI Indonesi; actively raising 
program announced the ASI donor and donor share the experience of ASI; and participate 
initiated @ID_AyahASI twitter account in order to motivate the father (husband) to support 
and help his wife run a program of exclusive breastfeeding. 
 
4 CONCLUSION AND RECOMMENDATION 
 
From the above discussion it can be concluded that the activity AIMI on twitter through 
@aimi_asi account is the application of the real experience of members who have interacted 
and have concerns of their various problems associated with the health problems of infants and 
nursing mothers as a result of the process of social learning, which then actualized through the 
use of new technologies (new media).  
Observational learning finally result in behavior memprodukasi various interesting 
information mothers (follower AIMI) and simultaneously mermotivasi follower to repeat that 
behavior through interaction in social networks new media as a hallmark of technological 
determinism. 
 
AIMI successfully carrying out its mission by implementing a five (5) strategies, 
namely:  
 account @aimi_asi always regular and active post various things related to breastfeeding 
and permasalahnnya.  
 Account active @aimi_asi open sharing and reply to the comments of the follower who 
asked about exclusive breastfeeding and breastfeeding. 
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 Account active @aimi_asi upload poster / AIMI announcements about activities in various 
regions in Indonesia.  
 Account active @aimi_asi announced raising program and share the experience of donor 
breast milk donor ation.  
 Accounts @aimi_asi participate initiated @ID_AyahASI twitter account in order to 
motivate the father (husband) to support and help his wife run a program of exclusive 
breastfeeding.  
Recomendation can be given as the development of science is the best there is research 
that can use the perspective of health communication for other social campaigns through the 
observation of the evaluation planning, process and results of the campaign were guided by a 
model of Public Relations campaign.  
Recomendation for practical development are AIMI should also take advantage of 
the effectiveness of the use of other social media that have the potential to get big like instagram 
followers. As well as other oganiasasi there should be community-based with a concern for a 
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